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Let your Wilson Sporting Goods dealer 
help you pick golf's greatest prizes 


Everybody wants to play—and win—when your prize lineup is 


America’s first line of golf equipment. Whether you're plan- 

Sure success for your ning a one-day outing or a season of league play, check with 

company-sponsored your Wilson sporting goods dealer for Wilson clubs, balls, 

if t and the full range of accessories. Here are three prize ideas 

go events which feature famous Wilson quality and are endorsed by 
these famed members of the Wilson Advisory Staff. 


~ 


Sam Snead picks Arnold Palmer picks Patty Berg picks 


these prize awards 


to fit a $2,000* budget 


e 4sets each of Sam Snead 
woods, irons, Wilson 
golf bag, cart, and dozen 
Snead golf balls 


4 sets Arnold Palmer 
woods and irons 


4sets Sam Snead woods 
4 sets Arnold Palmer irons 


4 Wilson quality golf bags 
and carts 


4 Wilson golf bags 
4 Wilson golf umbrellas 


32 dozen Sam Snead 
golf balls 


these prize awards 
to fit a $500* budget 


e Set of Arnold Palmer 
woods and irons 


Set of Arnold Palmer 
woods 


Set of Arnold Palmer 
irons 


Wilson quality golf bag 
Wilson golf cart 
Wilson golf umbrella 

e Sandy Andy wedge 

e Arnold Palmer putter 


e 2 dozen Sam Snead 
golf balls 


these prize awards 
to fit a $150* budget 


Set of Sam Snead or 
Patty Berg woods 
e Wilson quality golf bag 
e Wilson golf cart 
e Wilson golf umbrella 


e 1 dozen Sam Snead or 
Patty Berg golf balls 


*Subject to variation depending 
upon models selected 


Select Wilson for all 
athletic equipment. 


GOLF’S GREAT WHEN YOU 
PLAY TO WIN WITH 


Wilson 


Wilson Sporting Goods Co., Chicago 
(A subsidiary of Wilson & Co., Inc.) 


eee 











LGISTER 
in ADVANCE 


JUNE 11-14, 1961 
Hotel Sherman, Chicago 


Twelve seminar sessions cover in depth a wide range of 
specialized subjects, offering activity ideas for small and 
metropolitan company programs, for retirees and women 
—you'll discover successful techniques for common sense 
cost cutting and methods to improve purchasing practices. 
You'll learn the best ways to publish recreation news- 
letters, to finance facilities, to provide special services. In 
addition, an informal session will enable you to consult 
the experts on 10 unusual club programs. 


Nationally prominent leaders for management, govern- 
ment, sports and recreation—90 exhibits of recreation 
products and services—demonstrations of new and unusual 
sports activities—keep you abreast of the latest trends 
and developments in this dynamic field. Management 
policy, bowling ethics, vending machine ownership, mu- 
nicipal cooperation are some of the vital topics 


Active participation with others in your field and in the 
affairs of the Association produce an invaluable exchange 
of information and know-how unobtainable elsewhere. 
Take an active part in determining the type and extent of 
NIRA services, in selecting its officers. Special events such 
as the annual banquet and floor show, receptions and 
luncheons are entertaining highlights and also provide 
the opportunity to audition many speakers and enter- 
tainers suitable for your own company functions. 


the only national conference and exhibit on industrial recreation 











Morning 





wOgram OUTLINE 


Sunday, June 11 


cussions on travel clubs, ham 
radio, coin and stamp clubs, 
hiking and camping, garden and 


flower clubs, hobby shows, | 


sports car clubs, dramatics, self- 
improvement programs and in- 
dustrial recreation councils. 


State Chairman Seminar 


Exhibit Hall Opens 


, Opening Session 


Bill Veeck, Chicago White Sox 
V. F. Hernlund, director of rec- 


Afternoon reation, Chicago Park District 
Exhibits 
General Session 
Bowling Ethics: Howard See- 
hausen, BPAA executive director 
Exhibits 
Evening Welcome Reception: Hoedown 


Reotater in lai 


Consult the Experts: informal dis- 


20th ANNIVERSARY NIRA 


Monday, June 12 


Keyman Breakfast 

Exhibits 

General Session 
Sports Demonstrations: conserva- 
tion, fast draw, go-karts, cast- 
ing, golf, rebound tumbling 

Exhibits 


NIRA Luncheon 
Mayor Richard J. Daley 
G. Herbert True, ‘Ideas Make 
Men Great" 


Exhibits 


Concurrent Seminars 
1. Activity Ideas for Small Com- 
pany Recreation Programs 
2. Activity Ideas for Metropolitan 
Company Programs 
3. Activity Ideas for Women's 
Programs 


Exhibits 
Regional Meetings 


NIRA Travel Council Reception 


Morning 
Get Acquainted Briefing 
Shopping Trip 
Sightseeing Tour 


Don McNeil Breakfast Club 


Tuesday, June 13 


Concurrent Seminars } 
1. Activity Ideas for Retirees: 


Dr. Fred Faassen 
2. Purchasing Practices 
3. Special Employee Services 


Exhibits 


Brunswick Luncheon 
Nick George, vice president, em- 
ployee and public relations 
U. S. Steel Swing Vochestra 
Exhibits 


Concurrent Seminars 
1. Operating Policies for Recrea- 
tion Parks and Centers 
2. NIRA Programs and Services, 
Today and Tomorrow 
3. Employee Recreation Associa- 
tion Newsletters 


Exhibit Hall Closes 


Baseball (optional) 
White Sox vs Angels 


Afternoon 
NIRA Opening Session 
NIRA Luncheon (optional) 


Wives Luncheon 


General Session 


CONFERENCE and EXHIBIT 
JUNE 11, 12, 13 and 14, 19 


Wednesday, June |i 






Vending debate: Owne ' 
Concession 


Concurrent Seminars 


Anniversary Luncheon (optional) 


1. Penny for Your Ideas 

2. Common Sense Cost 

3. Planning and Financing 
reation Facilities 


NIRA Anniversary Luncheon 
Past Presidents 
Helms Awards 


Annual Business Meeting 


Election of Officers 


— 


a 


NIRA Banquet and Floor She 


————-4 


Evening 


Welcome Reception 


— 


Travel Council Receptio: 


~—~4 


Baseball Game (option 


NIRA Banquet and Floo: 





DEADLINE FOR ADVANCE REGISTRATIONS — JUNE 


® For best accommodations 
® Time saver on opening day 


REGISTRATION FEES: 













NIRA Members (Company and Branch) 


$40.00 2s 





YOUR REGISTRATION INCLUDES: 


Welcome Reception 


@ Monday NIRA Luncheon 
Non-members of NIRA ... $50.00 e NIRA Travel Council 
Wives (members and non-members ) $20.00 Reception : 
Dail al ilabl @ Tuesday Brunswick 
ally rates also available 5 aia 
(make checks payable to the National Industrial Recreation Assn.) e NIRA Anniversary Luncheon 


® Listing in the conference director! 
(it helps us and it helps you!) 


MAIL TODAY: Your reservation card and check. Your choice of hotel accommodations. 





NIRA Banquet and 
Floor Show 

Conference Program 
Conference Proceeding’ 
Registration Badge 





Door Prizes 
Souvenirs 
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promotes teamwork 


Plan your employee bowling program now — and 

make sure it’s an AMF-equipped Bowling Center. 

Why employee bowling? 

* All employees can participate. Bowling’s easy to learn 
... Invigorating but not strenuous. 

*Sure-fire popularity. Bowling is today’s most popular 
participation sport. 

* You benefit. Bowling teamwork builds a better on-the- 
job work team. 

* Low-cost program. League bowling goes easy on recre- 
ation funds. Your “Magic Triangle”-equipped bowling 
center supplies all equipment. 


AMF PINSPOTTERS INC. 


SUBSIDIARY OF AMERICAN MACHINE & FOUNDRY COMPANY 
AMF BUILDING ¢ 261 MADISON AVENUE, NEW YORK 16,N. Y. 


Why at a “Magic Triangle” Center? 


e Matchless equipment. League bowlers appreciate AMF 
extras such as exclusive ‘“Magic Triangle” Automatic 
Pinspotters and Signaling Units. You get ’em at no 
extra cost, so why settle for less! 

e Superb facilities. AMF-equipped centers offer ultra- 
modern equipment, luxurious surroundings, delightful 
refreshments that make an evening complete. 

¢ Friendly cooperation. Your neighborhood AMF bowl- 
ing proprietor will be glad to help you set up your 
bowling recreation program—easily and economically. 
See him soon, and get the ball rolling. 


BOWL WHERE YOU SEE THE 


“MAGIC RIANGLE” 
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TOP MANAGEMENT SPEAKS: 


recreation and its 
director must have 


UNQUALIFIED SUPPORT 


from top management 


lanned industrial recreation is beyond doubt a potent 
contribution to plant morale and is reflected in more 
and better production. 

Most enlightened industries today have accepted this fact 
and provide their personnel with adequate recreation facili- 
ties and leadership. 

We pay good money for our company programs—good 
hard cash laid on the line every month of the year. And for 
this hard cash, burden, overhead—call it what you will— 
industry expects and is getting big dividends. 

A modern company of any size is in itself a complete city 
made up of many levels of society. Take the aircraft in- 
dustry for example. Each plant runs almost the entire 
gamut of human existence. We have machinists, mechanics, 
bookkeepers, lawyers, doctors, bakers, artists, engravers, 
chauffers, lens grinders, normal and impaired workers— 
people of all nations, colors and creeds. 

With all these people, the tools they work with and the 
things they build, we become a city—a section of society 
finely instrumented to our manufacturing objective. 

Recreation activities are a firmly established part of this 
enterprise. As such, they must be completely in step with 
industry’s objectives. 

Generally, as the industrial recreation program performs 
it duties, management wishes it to reflect the spirit of the 
company and the spirit of the people in the company. And 
when I say people, I mean all the people from the president 
right on down to the newest trainee. We demand that our 
programs have a sincerity of purpose and an integrity of 
policy. 

Any industrial recreation program if it is to reach its 
greatest effectiveness must have the unqualified support of 
top management. Here is a showcase through which man- 
agement’s attitude is visible: its attitude toward people. 

Too often in the past, well meaning management bodies 
gave their blessing to plant recreation programs, but their 
attitudes were expressed only by mild compliance and pa- 
tient sufferance. 


Mr. Clark's remarks have been 





condensed 
from his address at the 11th annual NIRA 
Western Conference. Feb. 24-26, Long Beach. 


This type of management approved the hiring of ; 
recreation director and then allowed him to be placed ina f 


remote position on the supervisory ladder, a chartwix 
appendage to some other function considered more im. 
portant—a misguided fellow of the sweatshirt-and-whisth 
variety who was expected to turn his genius on the up. 
suspecting and often unwilling and go out and win game 
for dear old Schmoe, Incorporated. 

By comparison, the planned recreation and welfare pro. 
gram of today calls for leadership beyond the scope of the 
team coach. At Northrop, [ am glad to say, our program is 
in the capable hands of a man of multiple talents. His 
management backing is clearly indicated on the supervisory 
chart where, as manager of personnel activities and serv: 
ices, this man shares equal prominence with the chiefs o 
labor relations, personnel, wage and salary and the medical 
director. This is modern management's attitude. 

Yes, the recreation director of today has multiple duties 
to perform—a far cry from his predecessor of the past 
who kept score and blew a whistle. 

Recreation, like all other parts of a business enterprise, 
must strike no discords in the working harmony so neces 
sary to feed the iron will of American production. During 
periods in our plant history when we enjoyed greatest 
participation in our recreation programs, we also chalked 
up those important production records. 

When people are given the opportunity to play together, 
when fellowship opportunities are offered them, it might be 
expected that they will work well together on the line. 

Those facts have been proved. 


John B. Clark 
Director of Industrial Relations 


Norair Division, Northrop Corporation 
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ine years ago they said it would be 

a passing fad. Today, more than 
20,000 investment clubs, each with an 
average of 15 members, invest a total 
of $4 million every month in common 
stocks. 


All told, these 277,000 amateur 
tycoons own some $160 million in 
stocks by pooling their $10-$15 


a-month individual investments. In ad- 
dition, new clubs are growing at the 
rate of 150% every two years. 

In the short space of nine years the 
investment club idea has grown into a 


Friday Night Tycoons 


invest 
in 
leisure 


Amateur investors reap double dividends by 


pooling money and investing leisure time 


in one of America’s fastest growing hobbies 


medium for investment 
education. It is successfully challeng- 
ing the theory that common stock in- 
vestments are entirely for people of 
substantial means. Two-thirds — of 
America’s 8,630,000 shareowners have 
household incomes of less than $7,500 
a year. 


world-wide 


A LESSON IN AMERICANISM 

The stock market gives the secretary, 
engineer, foreman, shipping clerk, or 
security officer an opportunity to par- 
ticipate in the growth of America. 


Representative Leisure-Time Stocks 


Company (Principal lines of business) 


American Express (travel services) 
Amer. Mach. & Fdry (bowling. sptg gds) 
Bell & Howell (photo equip.) 

Black & Decker (power tools) 
Brunswick Corp. (bowling, sptg gds) 


Eastman Kodak (photo equip) 
Hammond Organ (electric organs) 
Lionel Corp. (toys, fishing) 
Meredith Pub. Co. (hobby books) 


Outboard Marine (outboard motors) 
Polaroid Corp. (photography) 
Shakespeare Co. (fishing, archery) 
A. G. Spalding & Bros. (sptg gds) 
True Temper Corp. (sptg gds, toys) 


Earnings Per Share 


1960 1959 1958 1957 1956 
E2.02 1.91 1.71 1.56 1.44 
E3.15 2.52 1.66 1.76 3.03 
E1.45 1.33 49 .99 1.15 

2.38 2.23 1.58 2.70 2.59 

2.28 1.71 1.02 73 Al 

3.30 3.24 2.57 2.55 2.45 
K2.06 £2.07 1.43 1.54 1.64 

135 D115 D .66 ll — 

3.34 3.28 2.97 3.59 3.14 
1.56 1.76 1.16 1.67 1.69 
2.26 2.78 1.86 1.44 .98 
2.75 2.85 3.41 3.20 2.47 
1.45 1.35 1.21 069 1.32 
2.35 2.31 55 2.58 2.41 


Business and industry takes on nev 
meaning when you are a stockholder. 
Capitalism can only exist if equity 
money is made available to business— 
small, medium and large in all areas o! 
this nation. Capitalism will work better 
if most of our people: (1) understand 
investing, (2) are educated to inves 
successfully, and (3) intelligently pro: 
vide capital to expanding industries. 
Purchase of stocks provides an an 
swer to the reduced buying power 0 
the dollar, and is indispensable in any 


balanced, long-range investment pro: 


Price Range Price Divi- % 
High Low 4-1-61 dend Yield 
8134—29\% 60% 1.20 2.0 
115 —14% 113% 1.37 15 
7434—13%% 603% 40 6 
71 —17% 50 1.60 3.6 
10434,— 5% 641% 2 me 
136144—36 114 2.04 2.0 
4744—244% 31% 1.37 4.2 
4744— 9% 34% ¥ _ 
44 —l4 441% 1.80 863.5 
39 —18%4 2434 .80 3.0 
26134—11% 178 .20 1.1 
33 —19% 28 1.65 5.9 
324%4—12 32% 6% * —_ 
25%—15% 25% 1.20 56 


E—estimated. D—deficit. K—equivalent on new stock. Y—dividend omitted. *—payment in stock. 


The information presented here has been obtained from sources believed to be reliable, but its 


accuracy, and that of the opinions based thereon, is not guaranteed. 
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> ment 
© panies get underway: 


oram. !hat’s why the investment club 
with ils twin objectives to “learn and 
earn” fas gained so rapidly in popu- 
larity. 


FIRST FIVE STEPS 


Here's how the majority of invest- 

clubs in NIRA member com- 

1, A group of 10-15 employees with 
mutual interests decide they would 
like to start an investment club. 

2. They consult their company’s per- 
sonnel services Manager or recrea- 
tion director for assistance and re- 
quest a room in which to meet 
monthly. 

3. They contact a broker from a re- 
liable firm, 

{, At the first meeting, they organize. 
elect officers (president, vice-presi- 


A Typical Financial Statement 


Highland Fling Investment Club, March 1, 1961 








and treasurer— 


someone with accounting 


dent. 
usually 


secretary 


experience) and adopt a constitu- 
tion and bylaws. They also deter- 
mine the amount they want to in- 
vest each month. 


). Usually they join the National Assn. 


be 


of Investment Clubs, 1245 First 
National Bank Bldg.. Detroit 26. 
Mich. NAIC monthly services in- 
clude the Investment Club Bulletin, 
fidelity bond, stock selection guides, 
Herrick-Smith Industrial Analyses, 
plus annual conferences. For step by 
step organizational procedures they 
obtain copies of the NAIC Invest- 
ment Club Manual for $3 each. 

Few the years do 
tter than the averages. However. a 


investors over 


December 1960 survey of NAIC mem- 


be 


r clubs revealed a record exceeding 


the performance of the stocks in the 
Standard and Poor’s Industrial Aver- 


ages by 3.1%. 


INVESTMENT CLUBS SUCCEED 


Of the 638 clubs studied, 340° or 


06% did better than the average. three 
equalled the average and 298 did less 
than the average. 


Most of the poorer records were by 


clubs with less than two years experi- 


ence. 100 clubs reported a compounded 
rate of earnings of 200% a year or 


greater. Earnings average for the 638 


20 


clubs was 7.9% a year. 


Just being in a club seems to get 


members on the road to success. since 
the record shows that the longer a club 


Is 


in business, the more likely it is to be 


successful. Of clubs one year old or 


less, 


I have made money, while 


”% are worth less than the members 
have deposited, 


Purch. No. of Cost Per — Total Price per share Total 
Date Shares Share Cost Jan. Feb. Value 
General Tire 12-57 8 $29.25 $234.00 $60.10 $6740 $539.20 
General Tire 12-58 2 43.50 87.00 60.10 67.40 134.80 
General Tire 11-60 8 48.48 387.00 60.10 67.40 539.20 
Inland Steel 2-58 3 27.25 81.75 45.40 45.75 137.25 
Inland Steel 9.59 3 50.00 150.00 45.40 45.75 137.25 
Chas Pfizer 6-58 3 22.50 67.50 34.40 34.60 103.80 
Cooper Bessmer 9.59 3 40.50 121.50 35.25 35.75 107.25 
IBM 10-59 1 420.75 420.75 647.00 669.00 669.00 
Great Western Fin. 11-59 8 24.06 192.50 33.90 39.70 317.60 
Brunswick Corp. 2-60 12 29.63 355.50 45.75 60.50 726.00 
Brunswick Corp. 9-60 4 36.75 147.00 45.75 60.50 242.00 
Brunswick Corp. 12-60 4 46.25 185.00 45.75 60.50 242.00 
Minn. Mining 5-60 1 66.63 66.63 73.25 82.00 $2.00 
Minn. Mining 6-60 2 73.75 147.50 73.25 82.00 164.00 
Ill. MidCon. Life 7-60 50 6.13 306.25 4.40 4.50 225.00 
Nestle LeMur 8-60 6 26.13 156.75 29.75 28.60 171.60 
Transitron Electron 11-60 11 34.38 378.13 33.10 36.00 396.00 
Hewlett Packard 11-60 16 23.25 372.00 28.40 31.50 504.00 
Utd Pk City Mines 1-61 100 1.13 112.50 1.13 1.13 112.50 
Prentice Hall 2-61 9 48.75 438.75 48.75 45.00 405.00 
Cash on hand 62.87 
Total Value of Club this Date $6,018.32 
Total Number of shares to Date 360.255 
Value of One Share $16.706 
Number of Shares $10 purchases 599 
Member's Net Investment $4,679.55 
Profit $1,338.77 
Percent of Profit 22.2% 
CASH REPORT: 

Cash Balance 2-1-61 $37.95 

Dues 150.00 

Dividends Received 1.75 

Purchased: Prentice Hall (438.75) 

Commissions (17.12) 

Checking Account (.84) 

Sold: Monsanto Chemical 329.88 

Cash Balance 3-1-61 $62.87 
However. as experience grows, so do sum to invest each month, and it 


profits. A good example is the High- 


land Fling Investment Club of 
LaGrange, Ill, whose 15 member 


couples each invest $10 per month. In 
operation since December 1957, the 
club’s financial statement currently 
shows a 22.2% of profit. 

In order for the club to make wise 
purchases. members must make sys- 
tematic studies of industries and com- 
panies. Then, by pooling their findings 
and money, the purchase reflects the 
best thinking of the group and is large 
enough to receive the time and atten- 
tion of a good brokerage firm. 


A WORD OF CAUTION 

Investment clubs are not get-rich- 
quick projects. Their objective is sound 
investment for steady growth. This calls 
for a portfolio, based on the club’s 
judgment, that is strong on growth 
stocks and balanced with established 
blue chip earners. 

Each member should have a modest 


shouldn’t be money needed for rent and 
food. Actually, investment clubs are an 
excellent way to save $10-$15 a month 
in addition to the social and educa- 
tional values received. 


STICK TO BUSINESS 

Each member must be willing to do 
some “home work” to help in the buy- 
ing program. Each must be willing to 
attend monthly meetings of the club to 
make new purchases. Each member 
must be willing and able to stick to the 
program. 

In addition to these individual re- 
which have 


investments 


quirements, companies 

employees form 

clubs usually add these stipulations: 

1. That employee investment clubs do 
not carry the company name. 

2. That they do. not invite brokers to 


helped 


attend meetings which are held on 
company property. 

3. That they do not buy stock in the 

continued 
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continued 
company for which they work. 
One of the major benefits of invest- 

ment clubs is that 


members learn to 


buy on their own with confidence. 


LEISURE STOCK FAVORITES 

As a result, investment clubs might 
be called an avocation that can become 
a vocation, especially for retirees. 

One of the reasons for the remark- 
able gain in the number of investment 
be attributed to 
The has 
given birth to a new stock category in 
the last 10 years which has fooled the 
experts (see R/M, May 1958, page 32. 
“Smart Investors Invest in Leisure”). 


clubs can increased 


leisure time. same factor 


Among the best market performers 
have been the stocks closely identified 
with the leisure and recreational ac- 
tivities of the American people. 


Never in have 


history so many 
people spent so much to enjoy them- 
selves. In addition, the leisure-time 


hoom is practically universal. Some of 

the contributing factors: 

1. More time for leisure— 
week, longer vacations, 


2. More spending 


-shorter work 


power—05% | in- 















ST. JOSEPH, MISSOURI « San Jose, Calif. « Passaic, N.J. 
Branches and Warehouses in Principal Cities 
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“Maintaineer®” in your area 
to draw up a maintenance program for your floor 
: —also for tips on preparation 





crease in personnel income since 
1950. Another 509% jump expected 
by 1970. Not all due to inflation. 
More people—about three million 
increase year World 
War II. Younger population, more 
recreation minded. 


every since 


4. Automation—more labor saving de- 
vices at work and at home. Change 
in nature of work has increased 
capacity and desire to enjoy active 
recreation. Suburbia. 

9. Credit—play now, pay later. 


A Dept. of Commerce study shows 
that expenditures for recreation have: 
jumped 409% in the last years. 
Home movies. bowling, boating, golf. 


Six 


travel, swimming, power tools. summer 
homes, hi-fi lead the way. but the en- 
tire industry has enjoyed its greatest 
boom during the past 10 years. 


FROM $2,500 TO $87,900 

Take the case of Brunswick Corp.. 
makers of bowling equipment, sporting 
goods, school furniture and medical 
supplies. This stock has multiplied in 
price 35 times within a five year 
period, A $2,500 investment in 1956 
would be worth more than $87,900 


today. Five years ago it sold for $25 4 
share. Now it is selling for the 
equivalent of about $875, considering 
stock splits. 

Outboard Marine, up 3.400% in a 


decade, Polaroid up 10,000% and 
Hammond Organ up 2.700%. No 
wonder many investment club port. 


folios carry one or more leisure-time 
stocks. And from every indication, 
earnings during the 1960's, as home 
and overseas markets develop further, 
will continue to rise rapidly. 


TWO-WAY INVESTMENT 

R/M’s table of leisure-time stocks is 
not meant to be inclusive; many other 
recreation lines are showing good profil 
pictures. However, these 11 companies 
represent the diversity and tremendous 
growth of this industry. Their outstand. 
ing records have given a second mean- 
ing to the slogan “invest in leisure.” 

This increasingly popular hobby also 
measures up, in every to. the 
original meaning of that term. Cer. 
tainly, it is a pursuit that pays a double 
dividend throughout life including that 
period when it really counts, during re- 
tirement. 


sense, 
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This beautiful light, smooth finish has the 
highest index known, of resistance to abrasion 
and scuffing. Chosen for leading industrial 
and college gyms that support heaviest 
schedules of all-round activity. Actually costs 
less because it wears 2 to 3 times as long as 


finishes. No-glare, non-slip. Cleans 


like a china plate for easy maintenance. 


HILLYARD 


HILLYARD St. Joseph, Mo., Dept. P-6 

(OD Please send me Free chart for laying out, lining and 
finishing my gym floor. 

C Please have the Maintaineer get in touch with 
No obligation! 
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Four important days... 


NIRA Conference in Chicago, June 11-14, provides 


a complete agenda of ideas, information, know-how 


NIRA Conference brings you authoritative speakers, 


recreation experts, 90 exhibits, seminar discussions 


NIRA Conference is industry's only opportunity for 


concentrated study of personnel services functions 


Four important days .. . from June 
ll-l4 in Chicago rate red-letter 
status for employee activity and serv- 
ices managers throughout the U. S. and 
Canada. 

Those dates have been reserved for 
the 20th anniversary NIRA Conference 
and Exhibit and will be packed with a 
comprehensive program of study and 
discussion of the functions and prob- 
lems of personnel services. 

)Six special sessions featuring na- 
tionally prominent management and 
sports leaders have been planned to 
keep conference delegates abreast of the 
latest trends and developments in the 
rapidly growing industrial recreation 
held. Key speakers in addition to those 
pictured here include Nick George. 
Brunswick Corp. vice president of 
public and employee relations; Vern 
Hernlund, Chicago Park District direc- 
lor of recreation; Nat Kogan and 
Howard Seehausen, president and ex- 
ecutive director, respectively, of the 
Bowling Proprietors Assn. of America. 
)Twelve seminar sessions will cover 
the specific problems, needs and solu- 
lions pertaining to a wide range of 
specialized employee activities. Ideas 


and operating procedures for recrea- 
tion facilities, retiree programs, special 
services, purchasing, cost cutting and a 
host of other employee programs will 
be discussed in depth. 

» Ninety exhibits of the latest indus- 
trial recreation products and services, 
always a highlight of the conference, 
provide a wealth of new program ideas 
and offer that once-a-year opportunity 
to examine and compare the tools of 
the trade. 

p> Special events will include “live” 
sports demonstrations of new and un- 
usual sports activities such as go-kart- 
ing. fast draw and rebound tumbling. 
At a special “Consult the Experts” ses- 
sion, delegates can move from table to 
table to consult experienced leaders on 
a wide variety of club and hobby pro- 
grams. 

Entertainers at the luncheons and 
the NIRA Banquet and Floor show 
have been carefully selected to give 
delegates an opportunity to audition 
acts that would be appropriate for their 
own company functions. 

For details on the program, registra- 
tion fees and other data see the insert 
in the front of this issue. 








demand throughout the 


nation, Dr. G. Herbert True heads an 
impressive list of outstanding speakers 
who will appear at the NIRA Conference. 
A special 
development, creative behavior and com- 
munications, Dr. True spellbinds his 
audience with his inspirational presenta- 
tion, “Ideas Make Men Great.” 


consultant on management 






Featured speakers include Mayor 
Richard J. Daley of Chicago (above) 
and the White Sox’ dynamic Bill Veeck. 





Banquet and Floor Show promises to 
be the best yet featuring such famous 
entertainers as Peg-Leg Bates (below). 


Oe 
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EUCHRE AVERAGE! 


.« » What’s that ? 


It works in bowling, so Continental Steel 


tried using average scores for its euchre 


parties. Result: participation jumped 53% 


Y onsider 


golf without handicaps: 

. howling without averages. Worse 
yet, how many people would follow 
baseball without its multitude of figures 
and percentages ? 

If statistics generate so much _ in- 
terest. in these sports, maybe we're 
missing the boat by not playing up the 
arithmetic angle in other activities. 

A similar thought occurred to Verne 
Vaught, director at 
tinental Steel Corporation, Kokomo, 
Ind. In particular, Verne was con- 
cerned about increasing attendance at 
Continental’s monthly euchre parties. 


recreation Con- 


FIRST, WHAT’S EUCHRE? 


For the uninitiated. euchre is a 


highly popular card game in Illinois, 
Indiana, Ohio and particularly Upstate 
New York where it ranks second only 
to bowling in popularity. The game is 
played with the 32 highest cards in 
the deck. Each player is dealt five 
cards, 


and the partnership naming 


trump must take three or more tricks 
to win the “round.” 

For five years, Continental’s euchre 
program was rated a success. Starting 
in October and running until the an- 
nual tournament ended the season in 
April, a large number of employees 
turned up at each of the parties, 

Still, Vaught felt that there were a 
lot of employee euchre players who 
were not coming to the parties. 

Despite prize money, refreshments 
and a guarantee of a good time, there 
was a lack of carry-over interest from 
one month to the next. 

Since most Continental employees 
work swing turns, very few could play 
every month. This made attendance 
anything but habit forming. Keeping 
records of every player’s total score 
over the six month period would, 
therefore, meaningless. And. to 
award prizes on that basis would ac- 
tually be unfair. 

Meeting last August to set up their 


be 





1960-61 program, the Euchre Commit. 
tee pondered the suggestion, “Why not 
have averages similar to bowling and 
give a trophy to the man with the 
highest average at season’s end.” 

The idea was completely unorthodoy 
to card tournaments. Nevertheless, the 
committee decided to give it a try with 
the added, but important. stipulation 
that the winner must have participated 
in at least half of the parties. 

This was only the beginning, how. 
ever, To make sure the new system 
would sustain interest throughout the 
season, Vaught publishes a compre. 
hensive bulletin after each party, 

While virtually every euchre statisti 
is included. the highlight is the “Big 
Ten” listing which recognizes the 10 
players with the highest averages, 


MONTHLY BULLETIN, GOOD RULES HELP 

The bulletin features the 10 
players with the highest individual 
scores for one night’s play and_ those 
making the most “lone” hands (played, 
by choice, without a partner). The 
second sheet of the bulletin lists the 
averages of all players and the total 
number of lone hands they have made 
during the season. 


also 


With the regular season now com- 
plete, the average score system aug: 
mented by the interest-building bul 
letins has proved a smash success. 
Average participation at the parties has 
increased 53%. 

Equally as important to the pro 
gram’s popularity, however, have been 
the well-thought out tournament rules 
below) which have remained 
virtually unchanged Vaught 
originated the program in 1955, 


(see 


since 





l. This is to be a singles event: winner 
will be decided by points scored. 
2. Twelve games of Progressive Euchre 
will be played. Two rounds will con- 
stitute a game. (Each of the four play- 
ers will deal twice.) 
At the end of each game, the two play- 
ers with the highest scores will move to 
next lower numbered table, and change 
partners, 
4, At the end of each game, the two play- 
ers with the lowest scores will remain 
at the same table for the next game, 
but will change partners. 
If at the end of a game (two rounds) 
the score is tied, one player from each 
side will cut the cards. The two players 
with the high cards (aces high) will 
move to the next table. 
At the end of each game, each player 
will remain at the table until his score 
card is punched by the floor checker. 
No player is to move from one table to 
another until all players are through 


> 


Continental Steel Employee Euchre Program Rules 
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playing, the score sheet for that game 
is picked up and the signal is given. 
Before each game starts. the announcer 
will announce which side of the table 
will deal. 

Preliminary announcements at 7 p.m. 
Play starts at 7:15 sharp. All players 
must be ready or forfeit their entry fee. 
When final game is finished. score cards 
are to be given to floor checker. Play- 
ers will get their refreshments and _ re- 
turn to the table of their final game and 
eat at that table. While this is going on, 
the committee will determine the win- 
ners. 


9° 


10. 


11. Entry fee: $1 per person. 

12. Prizes: the $1 from each player will be 
returned 100% in prize money. The 
number of places and the amount shall 
be determined by the total amount in 
the prize fund. 

13. The last party in the season will be the 


big Annual Tournament where trophies 
will be given for Ist and 2nd place. 
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Part of crowd at typical monthly party te 
flect the renewed interest generated by the 
euchre average system. 
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ROME - PARIS - LONDON 
TWA SuperJet Tours of Europe offer employees a sparkling new Grand 
Tour this spring. A festival of fun overseas...and a terrific travel bargain 
as well! Price includes transportation, hotels, breakfasts, sightseeing. And 


tourists can Fly Now, Pay Later. The perfect way to get your TWA Employee 
Vacation Plan off to a flying start! For details, send coupon below. 


Other TWA Tours of Europe available from 10 days...$606.60 

















a MAIL COUPON TODAY-———-—-——— 4 
| 
— | Please send promotion material and com- 
USA EUROPE -AFRICA*ASIA | TRANS WORLD plete information on new TWA SuperJet | 
| AIRLINES, INC. Tours of Europe. | 
y [| — | 
. | Department RM-5, | 
THE SUPERJET AIRLINE | 380 Madison Ave. Company | 
tBased on round-trip Economy fares for each of | New York 17,N. Y. Address —_—— | 
y re two people traveling together from New York. | l 
; the ny l City — SSE ] 
I THE SUPERJET AIRLINE is a service mark owned exclusively by Trans World Airlines, Inc. = Loe a J 
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Last of a series 


Does Industrial Recreation Pay? 


Summary of NIRA pilot study concludes with an analysis 


of employee reasons for not participating in recreation 


R/M’s review of the NIRA pilot study, “Does Industrial Recreation 
Pay?” is concluded in this the last of five articles. 

The series has summarized the major areas undertaken by the 
study: the relationships between recreation participation and employ- 
ment characteristics, the factors that effect participation, employee 
opinions of the alleged values of industrial recreation, employee at- 
titudes toward specific aspects of their company’s program, and rea- 
sons for non-participation. 

The study was undertaken by Rajendranath Chowdhary as the 
thesis for his M.A. degree at the U. of Minnesota. He was advised 
by Dr. H. G. Heneman, Jr., professor of economics and industrial rela- 
tions and director, Industrial Relations Center, U. of Minnesota. 


eemingly unware of the irony in his statement or the 

skepticism with which it is received, the procrastinator 
habitually hides behind his favorite alibi: “I don’t have 
enough time.” 

This is the stock answer given by people who merely go 
through the motions at work, who take no active role in 
their community. For the most part. these are the same 
people who do not participate in industrial recreation. 

This assumption has been substantiated by the findings 
of the NIRA pilot study, “Does Industrial Recreation 
Pay?” This preliminary study is based on a sampling of 
10% of the employees at four companies in the Minne- 
apolis-St. Paul area. The reasons for non-participation. 
summarized below, were obtained from 58% of the sample 
group who do not participate in their company programs. 

Predictably, the most frequently mentioned reason (by 
65% of the non-participants) was: “Have no time to par- 


ticipate.” Runner-up (mentioned by 58%) was the more 
sophisticated but closely related answer: “Duties at home 
demand attention.” 

Undoubtedly, both reasons are justified in many cases, 
However, recently established figures show that aside from 
working, eating and sleeping, the average employed per. 
son has 45 hours of leisure time a week. That’s more than 
six hours a day and sufficient reason to doubt the truth- 
fulness of the majority of “no-time” answers. 

Knowing that a large number of his non-participants are 
the habitual “do-nothings” gives the recreation director 
some comfort. But part of his job is to get these people 
on their feet, to interest them sufficiently in the program 
so they find time to participate. 

Lack of motivation, therefore, may be a more significant 
cause of non-participation than is indicated by the study's 
statistics. Information and promotion are essential to stimu: 
lating interest, yet 39% of the non-participants said they 
didn’t know enough about the company recreation program. 
Undoubtedly, there is a strong relationship between the 
surprisingly high number of “don’t know enough” answers 
and the large group of “no time, duties at home” people. 
This same relationship is probably also reflected in the 
number of non-participants (299) who said simply that 
they were “not interested in company recreation.” 

The fifth most frequently mentioned reason, “location of 
facilities is too distant,” is a problem the recreation direc- 
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Reasons for Not Participating in Industrial Recreation Programs 


Have no time to participate 

Duties at home demand attention 

Do not know enough about the company recreation program 
Not interested in company recreation 

Location of facilities is too distant 

Work an odd shift 

Not sufficient recreational activities provided 

Lack of recreational facilities 

No convenient transportation available 

Poor health or physical disability 

No good recreational leadership 

It is too expensive 

Any other reasons 

Total employees in sample 

Number of non-participants 

Per cent not participating 

14 
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Company A Company B Company C Company D Total 
80% 64%, 53% 53% 65% 
91 $2 35 56 58 
22 4] 53 25 39 
22 31 nF 44 29 
27 22 25 13 23 
32 14 35 38 22 

3 13 38 13 15 

Ff 11 27 9 12 

12 8 12 6 9 

10 6 2 21 7 

4 4 10 9 5 

5 4 4 3 4 

50 38 50 Al 44 

421 613 161 68 1263 

- 153 426 Fiz 32 728 
36 % 69 % 73% 47% 58% 
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tor may have to learn to live with. It is also a problem 
inherent in a metropolitan area such as Minneapolis-St. 
Paul. he relatively high response, however, does stress the 
importance of location selection. 

The next most frequent reasons, odd shift and lack of 


» sufficient activities and facilities, are factors which can be 


controlled, if not by the recreation director, by manage- 
ment support. 

The remaining five of the 12 reasons listed on the 
questionnaire given to the non-participants drew little re- 
sponse and are for the most part individual complaints. 
This low percentage could be taken as an endorsement of 
recreation leadership and their ability to keep recreation 
participation inexpensive. 

On the bottom of the questionnaire, non-participants 
were given the opportunity to write other reasons. While 
many of them did so, a good number of the reasons were 
closely related to the 12 listed on the form, i.e., attend night 
school. prefer activities not provided by the company pro- 
oram, etc. 

However, some of these volunteered answers covered 
virtually every conceiveable reason. Here is a sampling: 

e | am a strong union member and find it hard and unpleasant 

to fraternize with management in mixed recreation. In addition, 

recreation is not emphasized at our company. There is no company 

recreation that offers more as compared with outside recreation. I 

am an individualist and so abhore regimentation. I work for money. 

The more they pay, the better I work. 

@ Recreational activities seem to be primarily aimed at lower 

echelon employees. No active leadership or participation by man- 

agement; or, supervisors and engineers of higher income brackets 
do not associate themselves with their workmen outside of work- 
time. 

@ My spare time is spent on scout, church, Sunday schools and 

YMCA activities. As a born Christian, | am busy working for the 

Lord, as I feel working for the gospel is the most important thing 

in life. 

® Most of my life I have been very much overweight. As a child 

every time I attempted sports of any kind my mother always told 

me to stop because I was too fat. I developed a complex that made 
me lose all interest. 

@ I didn’t know we had a recreation program at the company. 

Radical as some of these may seem, each represents a 
challenge to industrial recreation. At the same time, they 
afford a more complete appreciation of the achievements at- 
tained by industrial recreation programs. As an excellent 
example, of all employees, old and young, men and women, 
unskilled and professional, 64% participate in recreation 
at Company A, 








Summary of Company Programs Studied 


Company A: Program administered by Employee Recreation Assn. 
with elected board of directors representing all departments of com- 
pany. Supervised by highly qualified, full-time recreation director. 
Individual activity groups also elect own officers. Income: $1 ERA 
dues, individual activity fees, vending profits, salvage sales and com- 
pany contributions for special events. 64% of the employees actively 
participate in the recreation program, which covers a broad range of 
activities, most of which are open to family members. 

Company B: No centrally organized ERA. Program, open to all em- 
ployees, is supervised by service club of male employees who have 
been with the company 10 or more years, Individual activities elect 
own officers, Part-time, voluntary recreation director. Income: indi- 
vidual activity fees, vending profits, service club. 31% participate. 
Company C: No organized ERA. Employees organize individual ac- 
tivities, elect officers and assess dues. No full or part-time recreation 
director. No family participation. Grants for new activities cleared 
through personnel dept. Income: activity fees; for new activities and 
‘pecial events—90% vending profits, 10% company contributions. 
<''/o participate. 

Company D: Well organized ERA with elected officers, full-time 
recreation director. Individual activities elect officers and charge fees. 
neome: $3 ERA dues, activity fees, proceeds from special events. 
Company contributions match ERA dues. 53% participate. 











GAME-TIME'S NEW 


ROCKET CLIMBER 


An exciting climber that lets small tots share in “space 
age” adventure. All-welded steel construction, and the 
all-welded “launching support” bolts easily to the 
rocket itself. Frames are galvanized and finished in 
weatherproof aluminum finish, while the colorful tail 
fins are in red and white Grab-tite coating. The overall 
length is approximately 12’ 6” and the height of the 
nose ring is 7’ 6”. For permanent installation. Here’s the 
perfect climber for junior “astronauts”! Price $179.00. 





Write for free literature on Game- 
time’s complete line of playground, 
park, and sports equipment. 


GAME-TIME, INC. 


609 Jonesville Rd. Litchfield, Michigan 











“The more extensive a man’s 
knowledge of what has been 
done, the greater will be his 

power of knowing 


what to do.” The 

WAY i cresenge' oy 
information is 

worth countless hours of study. 

It saves painful trial and 


error. Why stand alone when you 
can benefit 


from others 

STAN D who have 
already solved 

problems similar to yours? Why 
stand alone when you can have 

at your finger tips special 

research, 


ALON E? consultation 
e service, a 
reference 

library, news of the latest 
developments and trends. Use 

the services of the National 


Industrial Recreation Association. 
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TEN FAVORITE 
BICYCLE GAMES 


For picnics, safety training or full-scale 


bike clubs, these ideas add fun, interest 


hat long-time American favorite—the bicycle—is being 


used as a prime means of fun and exercise by scores of 
civic and industrial organizations. 

The nation’s 27 million bike owners and 55 million-plus 
riders find that the two-wheeler lends itself for use in many 
activities from social riding clubs to racing or as a health- 
ful and enjoyable means of transportation for camera fans, 
bird watchers, campers and many others. 

With May officially designated as American Bike Month 
it is timely to present these 10 favorite bike games as still 
another example of the bicycle’s versatility and almost un- 


limited recreation potential. 


SNAIL RIDE 


Object is to see which rider can travel 
slowest. Last rider to cross finish line is 
the winner. 

A course 50 to 100 ft. is laid out with 
several lanes 3 to 6 ft. apart. A rider is 
disqualified if he deviates from his lane, 
touches foot to the ground or turns 
around. At signal, each rider gets under- 
way at the starting point riding as slowly 
as possible. 


SLALOM RACE 


Similar to skiing event, the cyclist follows 
zigzag course marked by parallel chalk 
lines drawn 5 ft. apart. Draw parallel lines 
for 20 ft. in upward direction, then 20 ft. 
in downward direction, alternating for 
whatever distance is desired. 

Turns should be about 110 degrees or 
slightly more than a right angle. Each 
cyclist is timed as he rides the course and 
is disqualified if his bike touches the line 
or foot touches ground. 


16 
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COASTING RACE 


The object of this race is to determine 
which contestant can coast the longest dis- 
tance—after pedaling as hard as possible 
for a distance of at least 15 ft. to a pre- 
scribed starting line where the coasting of- 
ficially begins. 

It takes a lot of skill to coast along in 
a straight line. Have referee mark spot 
where each rider stops. The next rider 
uses the mark as his objective. 





MISS AND OUT RACE 


You'll need a large circular area for this 
exciting race. The last rider to finish the 
lap is out while the other riders continue 
in the race. Race may be run to the last 
rider, or down to a previously designated 
number of riders before the final lap. 

If there are many contestants, race may 
be run by eliminating last man at every 
lap until four riders are left, who complete 
the last four laps to the finish. Often run 
over 24 lap, six mile course. 


For fun and safety . 
sters are busily absorbing safety elements 
while concentrating on bike games of skiil. 


MYSTERY RACE 






























. these two young- 


Contestants don’t know what’s expected of 
them until they ride last lap. Usually held 
on a circular track. 

Place slips of paper numbered 3 to 10 in 
a hat. After race gets underway, referee 
takes a number from the hat to see how 
many laps the race will be. 

Referee does not indicate how many laps 
will be run until riders are about to start 
the last lap. As result, riders do not know 
whether to ride fast for a short race or to 
conserve energy for a long race. 


HITTING THE TARGET 


Set four or six coffee cans in a row about 
15 ft. apart along a 100 ft. course. Riders 
are given bottle caps, stones or other ob- 
jects; then ride in line as close as they 
wish dropping objects in cans. 

Each can is numbered corresponding to 
the number of the rider who must drop his 
object in that particular can. 

Variation: contestants have as many ob- 
jects as there are cans. Riders then cycle 
down the course at average speed dropping 
one object in each can. Hits and misses 
are scored after each run. 


SHOE SCRAMBLE 


Variation of popular shoe scramble game, 
Players are divided into two files and 
stand at opposite ends of playing field. 
Their shoes (not tied together) are placed 
in a pile in the center of the field. 

At signal all contestants ride to within 
10 ft. of shoe pile where they dismount, 
find their shoes, put them on, remount and 
return to starting line. 


RING-A-LIEVO 


Circle 50 ft. in diameter represents a 
prison. Designate two teams A and B. 

Captain of A counts to 100 while other 
team hides. Team A covers eyes while B is 
hiding. A has assigned two or three guards 
for the prison. After the count, A_ rides 
out to seek members of team B. Any B 
player tagged becomes a prisoner. B can 
release captives by riding over any part 
of prison circle and shouting “ring-a-lievo” 
but must not be tagged while doing so. 

When all members of B have been cap- 
tured, or when time is called, teams 
change places and play resumes. 


POTATO RACE 


Several files of players line up in regular 
relay formation. Each team has _ four 
potatoes or similar objects. 

A box is placed in front of each team 
at the starting line. At intervals of 5 yds 
or more in front of each box, mark four 
circles into which potatoes are placed. 

At signal first player of each file rides 
out, picks up potato in first circle, returns 
with it and places it in box, repeating 
same until he has fetched all potatoes and 
put them in box. Second player rides out 
replacing, one at a time, all potatoes 
circles. Continue procedure for others. 


BIKE RELAY 


Similar to regular relays. Contestants stand 
astride frame of cycle in number of equal 
files about 10 ft. apart behind starting 
line. Goal is marked 100 ft. or more from 
starting line. At signal first player rides to 
goal, dismounts and runs beside bike to 
waiting teammate who repeats the process 

Variation: One legged race. Pump pedal 
using one leg for full distance or ha 
distance, returning to starting line using 
normal riding procedure. 
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“my grandfather makes the best play- 
ground equipment in the whole world 
because he loves little people like me! 
he makes slides and swings and see-saws and all kinds 
of things. they're real strong and they're very safe. 
if you're going to buy playground things you better 
talk to my grandfather first. his name is mr. burke.” 
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Extra Heavy Duty Merry-Go-Round— 41> Rugged Heavy Duty Swing—triangular end Kiddie’ Glider and Hobby Horse Swing 
0.d. galvanized steel pipe support plus pipes plus center pipe supports self-propelled with maximum safety. Car 
finest select hardwood make this a life be assembied with various swing units 
time service unit 
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Unique Space Saver Slide Features bright Regulation Offset Basketball Backstop Climb-A-Round—diversified play for 25 t 
weather-proof colors over galvanized iron Safest design in outdoor backstops. Sur 85 children, depending on size of unit 
and a stainless steel bedway port pipes set back 242° from play area 

6 apart 


Ss. 


stand 

equal 

arting At No Cost Please send me your complete playground 
from Mail Request To: planning and specification file Sec. C 
les to 

ke to J. E. BURKE COMPANY Name: 

ocess. 

pede P.O. Box 986 Dept. 126 New Brunswick, New Jersey Street: : 
- hal OR 

using P.O. Box 549 Dept. 12¢ Fond du W nsin City: 
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These seven high-average 
shooters of the Beechcraft 
Gun Club were chosen to 
represent their company at 
the Pan American Interna- 
tional Skeet Shoot at Dallas, 
Texas. 


They are (L to R) Kneeling: 
C. N. Titsworth, Mike Pres- 
ton, A.C. White, Ross Hatch, 
Byron Brainerd, Standing: Ed 
Blazier, Ed Preston. 


Beechcraft builds top shooting program 


around new Remington Autoloading Trap 


The 175 members of the Beechcraft Gun Club 
found the perfect trap when they started using 
the new Remington 100T autoloader. They’ve 
already made plans to add still another 100T 
for trap shooting. 

These remarkable electric autoloading 
traps are easy-to-install .. . have features that 
make one-man operation possible. Each has a 
big 203-target magazine capacity and operates 
on a regular 110-volt system. 







Remington Model 
100-T .. . for Trap 





Kemington, 


e AUTOMATIC “WALK AROUND” RELEASES 

e SIMPLE “FLIGHT CONTROL” ADJUSTMENTS 
e MAGAZINES HOLD 203 TARGETS 

e OPERATE ON REGULAR 110-VOLT SYSTEM 


If your company doesn’t yet have a shooting 
program, remember that there are over 20,000,- 
000 shooting enthusiasts spread over this coun- 
try where shooting is a tradition, Surveys show 
that shooting ranks high as part of the sports 
program your employees want. 

At modest cost you can begin a sure-fire 
program embracing pistol shooting, rifle shoot- 
ing, trap and skeet. Fill out the coupon below 
and let Remington help you to a flying start! 


Shooters boost scores with great 
new Remington Target Loads 


Look at all the reasons why your em- 
ployees prefer the new Remington Target 
Loads: New target load crimp provides 
perfect patterns. New lighter wad column 
cuts recoil, gives full target velocity. New 
high-wall base wad is molded in shell for 
tightest seal. New target load primer 
means split-second ignition in every gun. 


Remington Arms Company, Inc., Bridgeport 2, Conn. In Canada: 
Remington Arms of Canada, Limited, 36 Queen Elizabeth Bivd., Toronto, Ont. 


Remington Model 
200-S .. . for Skeet 








CLIP AND MAIL COUPON NOW , 
f 


= All the information 


you need to starta 
successful shooting 
program 
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8E6. U.5. PAT. OFF. 
r a ee ee ee ee ee ee ee eee 
| Shooting Promotion Section, Dept. 1, 
Remington Arms Company, Inc., Bridgeport 2, Conn. 
| Send me, without obligation, information on the subjects checked below. 
: |] A SHOTGUN PROGRAM [] A RIFLE PROGRAM 
| [] A PISTOL PROGRAM [_] FIREARMS AND AMMUNITION 
: Name. Title all 
| Company =— 
Address City State, —— 
| (_] Please send me special information on Remington Autoloading Traps. 
| (J Please have a Remington Autoloading Trap representative contact me for 
| an appointment. 



























T* 


0. 
at the 
ing | 
25-26 

Th 
chang 
old e 
divisi 
ages; 
team 
entric 
team 

Th 
citing 
until 
sel W 

In 


Roch 
runn 


the | 


Ope 
their 
ices, 
addit 










Ww. 


for 











IBM, OSCAR MAYER 


WIN INDUSTRY 
BOWLING CROWNS 


Allen-Bradley’s Lejk takes individual title 


in 14th annual national bowling tournament 


IBM 

Oscar Mayer & Co. were crowned 
at the 1961 National Industrial Bowl- 
ing Tournament in Milwaukee, March 
25-26. 

The twin winners resulted from a 
change in the format of the 14-year- 
old event which split entries into two 
divisions: Open, no limit on team aver- 


wo champions, Corp. and 


maximum 
team average. In previous years, all 
entries were limited to a maximum 940 
leam average. 


ages: and Industrial, 875 


The change brought about two ex- 
citing races which weren't resolved 
until the final frames of the eight-game 
set were rolled. 

In the Open division, IBM Corp., 
Rochester, Minn., shot ahead of front- 
running Allis‘Chalmers Mfg. Co. after 
the fifth game. The Rochester team, 


Open champs, IBM Corp., Rochester, Minn., need a table to hold 
their loot. (L-r) Carmen Ferallo; Bill Hudson, IBM personnel serv- 
ces, Ed Black, Jerry Malagrino, Jim Onraka and Duane Lewis. In 
addition to team trophies each player received pen and pencil set. 


—— ; 
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e 
action! 


DISHWASHER 


m, apacity!/ 
force! 6 
, 3 


Individual champ, Allen-Bradley’s Len Lejk 
(r) receives grand prize Whirlpool portable 


dishwasher from Whirlpool’s Steve Wendel- 
ken, former NIRA tournament chairman. 


nevertheless, was hard pressed to with- 
stand finishes by runner-up 
Ford Motor Co. Hardware & Accessory 
Div. from Ypsilanti, Mich., and Allen- 
Bradley Co. of Milwaukee. 

Oscar Mayer & Co., Madison, Wis.. 
followed the opposite road to victory in 
the Industrial division. In fifth place 
after the first four games, the meat 
packers had a long uphill fight before 
edging by a_ scant 27 pins the 
runner-up Ford Motor Co. Employee 
Bowling Assn. from Dearborn, Mich. 

So close were the races for 
vidual honors that the outcome 
literally a toss-up. Len Jejk, Allen- 
Bradley, and Don Hacka, Wisconsin 
Motors tied for eight-game total with 
1611. William Henry, Pittsburgh Plate 
Glass, and Paul Kozinski, Pabst Brew- 
ing, tied at 256 for high game. 


strong 


indi- 


was 
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Lejk and Henry proved luckier than 
their worthy opponents, winning the 
flip and with it the trophies. Lejk 
brought home the tournament grand 
prize, a Whirlpool Supreme portable 
dishwasher donated by the Whirlpool 
Corp. This was the third year that the 
appliance firm provided the meet’s most 
valued prize. 

This years NIRA sponsored event 
was hosted by Allis-Chalmers Mfg. Co. 
with its personnel services supervisor 
Carl Klandrud performing admirably 
as tournament director. 

The two-day festivities were high- 
lighted by a buffet which 
featured the appearance of nationally 
famous bowling stars Billy Golembiew- 
ski of Brunswick and Morrie Oppen- 


bowlers’ 


heim of AMF. who gave an instructional 


iw) 


clinic and exhibition. 





Industrial champs (maximum 875 team average), Oscar Mayer & 
Co., Madison, Wis., are congratulated by Rose Bowl manager Carl 
Ray (1). Team members (I-r): Emmett McCann, Harry Guyer, Dick 
Melter, Jack Jewell and Bun Crowley, captain. 
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Open Division 

IBM Corp., Rochester, Minn. 

Ford Hardware & Acc. Div., Ypsilanti, Mich. 
Allen-Bradley Co., Milwaukee, Wis. 
Allis-Chalmers Mfg. Co., Milwaukee, Wis. 
Pittsburgh Plate Glass, Barberton, O. 
Allis-Chalmers Mfg. Co., Milwaukee, Wis. 
Ford Motor Co., Dearborn, Mich. 

Pabst Brewery, Milwaukee, Wis. 
Continental Can Co., Inc., Chicago, Ill. 

U. S. Steel Goodfellow Club, Gary, Ind. 
Falk Corp., Milwaukee, Wis. 

Wisconsin Motor Corp., Milwaukee, Wis. 
Mpls. Honeywell Reg. Co., Minneapolis, Minn. 
Motorola, Inc., Chicago, lil. 
Allen-Bradley Co., Milwaukee, Wis. 
Whirlpool Corp., St. Joseph, Mich. 

Gary Sheet & Tin Mill, Gary, Ind. 

B. F. Goodrich Co., Akron, O. 

Whirlpool Corp., St. Joseph, Mich. 
Pittsburgh Plate Glass Co., Barberton, O. 


Four Games 
Allis-Chalmers Mfg. Co., Milwaukee, Wis. 
IBM Corp., Rochester, Minn. 


Eight Game Total 
Len Lejk, Allen-Bradley Co., Milwaukee, Wis. 
Don Hacka, Wisconsin Motor Corp., Milwaukee, Wis. 


Leo Lozynski, Allis-Chalmers Mfg. Co., Milwaukee, Wis. 


Four Games 
Ed Black, IBM Corp., Rochester, Minn. 


Leo Lozynski, Allis-Chalmers Mfg. Co., Milwaukee, Wis. 


Don Hacka, Wisconsin Motors Corp., Milwaukee, Wis. 
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1961 NATIONAL INDUSTRIAL BOWLING TOURNAMENT SUMMARY 


3834-3803—7637 
3741-3831—7552 
3735-3794—7529 
3842-3668—7510 
37 13-3708—7421 
3744-3604—7 349 
3721-3607—7348 
3737 -3570—7307 
3758-3543—7301 
3620-3649—7 269 
3650-3608—7 258 
3582-3668—7250 
3606-3608—7214 
3583-3624—7207 
3656-3542—7 198 
3636-3537—7 173 
3508-3508—7016 
3473-3530—7003 
3458-3459—69 17 
3413-3492—6905 


3842 
3834 


INDIVIDUAL 


1611 
1611 
1593 


847 
840 
839 


COMPLETE TEAM RESULTS 


Industrial Division 

Oscar Mayer & Co., Madison, Wis. 

Ford Motor Co. FEBA, Dearborn, Mich. 

S. C. Johnson & Son, Racine, Wis. 

Aurora Pump Div., N. Y. A., Aurora, Ill. 
Interstate Drop Forge, Milwaukee, Wis. 
Kohler Company, Kohler, Wis. 

Koehring Corp., Milwaukee, Wis. 

Falk Corp., Milwaukee, Wis. 

Industrial Rubber Goods, St. Joseph, Mich. 
Madison Kipp Corp., Madison, Wis. 

Ist Wis. Nat'l Bank, Milwaukee, Wis. 

S. C. Johnson & Son, Racine, Wis. 
Industrial Rubber Goods, St. Joseph, Mich. 
Wisconsin Motor Corp., Milwaukee, Wis. 
Motorola, Inc., Chicago, Ill. 

Ist Wis. Nat‘l Bank, Milwaukee, Wis. 
Ford Tractor, Highland Park, Mich. 
Studebaker-Packard Corp., South Bend, Ind. 
Sola Electric Co., Elk Grove, Ill. 

Interstate Drop Forge, Milwaukee, Wis. 


Single Game 
Ford Motor Co., Dearborn, Mich. 
IBM Corp., Rochester, Minn. 


LEADERS 


Single Game 

William Henry, Pittsburgh Plate Glass, Barberton, O. 
Paul Kozinski, Pabst Brewing, Milwaukee, Wis. 

H. Headley, Ford Motor Co., Dearborn, Mich. 


Optional Sweeper 

Frank Schutta, Allen-Bradley Co., Milwaukee, Wis. 
Joe Nieznany, B. F. Goodrich, Akron, O. 

Lou Hayder, Ford Motor Co., Dearborn, Mich. 


“LOUISVILLE SLUGGER BATS 


3555-3595—71 P 
3595-3526—7123 © 
3505-3506—701) BF 
3602-3409—701) 
3475-3471—6944 Be 
3586-3360—6946 F 
3569-337 1—6940 BE 
3389-3482—687) B 
3460-3388—6848 & 
3335-3512—6847 
3411-3436—6847 
3439-3400—6839 
3393-343 1—6824 
3462-33 16—6778 
3399-3326—6725 
3415-3308—6723 
3368-3348—6716 
3396-3270—6666 
3253-3346—6599 
3242-3144—6386 


1086 
1069 








FOR BASEBALL 
& SOFTBALL 
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RYUINOUSTRY ITEMS 


Female of the Species 


package offered by New Haven, Conn., 






















123 cations ie . : . _ 
01) Every one knows that the female of ©! rator Ed McLaughlin, who adver- 
011 the species is more deadly than the "Ses group parties for prices as low as 
946 ‘ ‘ Ge WER 
95 male, but who ever guessed she also 25¢ for two hours. ‘ ays McLaughlin. 
94 f excels him in breaking the law? “Comparing this with bowling, youll — 
5 c ° . : a 
87) According to the Ohio Division of find that a full two hours of skating 
8.48 cme : ; a , — , . 
847 Wildlife. “women are 50% more likely coms less than one tine of bowling 
847 F io be arrested for fishing without a which lasts only 10 PnERETED, 
, ree With due appreciation of — the 
824 a * : eile sila: ciiiittiee,: il Mii 
774 This information came to light after pleasures of roller skating. the fallacy, 
725 a year-long investigation in South. Ve? the danger, of McLaughlin’s claim 
723 western Ohio. Only one unlicensed Sould be emphasized. Assigning strict oe 
666 violator was found for each 150 men dollar values to dissimilar activities, is 7 
599 hecked. while one was found for @ tap that has ensnared many recrea- Ajustable basketball standard, note hand 
386 sa timaaiend : — . tion directors of bedeet tim ss crank, regulates height of basket between 
every 100 women checked. ee a re regulation 10 ft. and the 8 ft. height specified 
By McLaughlin’s standards, watch- by youth basketball leagues. For additional 
086 ing TV is far better than roller skating. information and price: Ross & Ross, 2011 
1069 . , ‘ 20th St., San Pablo 10, Calif. 
Bowlers Should Roller Skate Unfortunately, it does not make for 
The Rinksider, a trade paper for the good industrial recreation programs. 
roller skating industry, claims that, ales. with 10%, were a poor second 
4 “The customer who plunks down his with root beer and lemon and lime 
rs hard-earned money at the cashiers _ | ; : tied at 79. The study also found that 
255 § window of a roller skating rink gets Cola Flavor Favored the annual per capita consumption of 
12 times as much for his dough as a A study of soft drink purchases by soft drinks hit 200 in 1960, a good 
641 patron at a bowling alley.” the Bureau of Advertising showed that sign for recreation programs financed 
- The statement is based on a bargain 589% preferred cola flavoring. Ginger by vending proceeds. 
T ! 
J HE NATIONAL RIFLE ASSOCIATION SALUTES INDUSTRY! 





Employees’ Rifle and Pistol Club 


BOEING 


Seattle, Washington 


Supported by THE BOEING AIRPLANE CO. 


CLUB OFFICERS 















v 
Ed Heineman Chairman, Board of Directors 
David B. Anderson 
Seventy employees of the Boeing Seattle Aero Divisions are members of the Boeing : Secretary, Board of Directors 
Employees’ Rifle and Pistol Club. Since 1954, the Boeing Club has conducted an active Doug Salsbury Member, Board of Directors 
shooting program of rifle and pistol leagues, training courses and informal target Bob White Member, Board of Directors 
y senctice ‘ ‘ ’ Bob Utter Club Manager 


League shooting enables new and experienced shooters to overcome the “pressure”’ Write fer Information 
often associated with competition. By providing practice under match conditions, league 
shooting prepares club members to fire in tournaments where competition is keen. In 
addition to league activities, the club conducts training sessions on the proper and safe 


use of firearms and the development of shooting skill. 


Industrial Recreation Executives are invited 
to write to the address below for further infor- 
mation on organized rifle and pistol shooting. 


yy) - Details on how your company can sponsor a 
NRA is proud of its association with the Boeing Airplane Company and its em- NRA-affiliated club will be sent without cost 


, 1 ¢ H Te os - ‘ 1e ‘ . e 
ployee rifle and pistol club. We salute both the club and the employer. or obligation, of course. 





ALL 
LL NATIONAL RIFLE ASSOCIATION, 1600 Rhode Island Ave., N.W., Washington 6, D. C. 
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a world of 
difference in 
POWER and 

SMOOTHNESS 





Rugged precisioncutgears, 
heavy duty stainless steel 
bailand bearing-anchored 
gear mechanism provide 
o world of difference in 
power and smoothness. 








THESE EXCLUSIVE FEATURES ASSURE 
YEARS OF OUTSTANDING PERFORMANCE 


Ingenious Verti-Cross level-wind, super smooth 
multiple disc drag, powerful 4 to 1 gear ratio 
. and corrosion-defying construction are plus 
features of the new SpinWonder. Precision 
built by Shakespeare... world leader in reel 
design and engineering for over 60 years, 


Cc 
new VerTI-Cross 
LEVEL-WIND 
Variable speed level-wind 
(slower on forward 
plat ob alternates a layer 
of cross with a layer of 
level winds. Eliminates 
line wedging and assures 
that line flows off smooth- 

ly, for longer casts. 


FORWARD 
VERTICAL 





SUPER-SMOOTH MULTIPLE DISC DRAG 


Salt water proven multiple 
disc drag (metal and 
leather disc construction) 
gives super smooth long 
lasting performance; won't 
freeze up under the severest 
Pressure—or burn out! 
TWO SPOOLS, EACH WITH 

BUILT-IN MULTIPLE DISC DRAG 
Two spools—for different Ib. test 
line—are standard with each reel, 

making the new SpinWonder the 
most versatile fishing reel in any- 
body’s tackle box. 


No. 2065 with two factory filled spools. (One 
200 yds. 6-lb. monofilament). Extra spool (225 
yds. 10-lb. monofilament) all only..... $3 
No. 2065NL Two spools without line... 


FREE FISHING CATALOG — SEND TODAY! 


You will enjoy this new big 
catalog ‘‘Successful Fishing 
with Shakespeare Tackle,” 
showing the newest in reels, 
rods, and lines. Plus pocket 
fishing calendar showing 
the best days to go fishing. 

© By Shakespeare Co. 


SHAKESPEARE COMPANY 
Dept. RM-5, Kalamazoo, Michigan 
Please send me absolutely FREE your big new 
tackle catalog and 1961 fishing calendar. 
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Appoint Richter Pony Director 
Hal Richter. member of the recrea- 
tion staff at Timken Roller Bearing Co.. 


Canton, O., was recently appointed by 


| Pony League as the director of its East 


Richter’s area of re- 
sponsibility covers Kentucky, Indiana, 


Central region. 


| Michigan and Ohio. 


baseball 
recreation direc- 
vice president, has 
Ohio State 
of years. 


Another Timken 
Earl Schreiber. 
and NIRA 


served Little League’s 


youth 


lor 





Compensation Awarded 

The New Jersey Supreme Court last 
month reversed four separate lower 
court decisions (see R/M, Dec. 1960, 


|p. 22) and ruled that a player injured 


in a company softball game was en- 
titled to workmen’s compensation bene- 
fits from his employer. 

The involved Dominic Com- 
plitano, 30, who broke his ankle while 
playing for a team sponsored by the 


Steel & Alloy Tank Co. in a Newark 


case 


| industrial softball league. 


In a 5-2 ruling, the Supreme Court 
held that Complitano had suffered 
work-connected injury. The majority 
opinion stated that Steel & Alloy Tank 
had bought $300 in uniforms and 
equipment for the team. The uniforms 
bore the company name. 

The majority held that the com- 
pany’s support of the team “was moli- 
vated,” in part, by the desire for better 
management relations with the em- 


ployees engaged in the sponsored ac- 
tivity. 


“There is nothing insubstantial 
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5 years; 
| Tom Forrester, ass’t dir., 7; Lillian Ward, rec 





| Lockheed Employees’ Recreation Club’s Burbank, Calif. office and corporate staff have 
| put in a cumulative 87 years LERC job experience as follows: (l-r) Ken Prince, ass’t director, 
Ethel Murphy, secretary, 16; Frank Davis, manager, 20; 
. asst, 19; Mike V 





























Kids bowling leagues at Goodyear Tire & 


Rubber Co.. Akron, O., had a terrific turnout New i 








for the 1961 season as this mass of trophies 2 
and awards attests. oa 
about that kind of good will in today’s 
labor-management climate.” 
The minority opinion was based on 
the facts that the game was played out- 
side working hours on a city-owned No | 
field three miles from the company FPF! 
plant, the employees ran the team, none 
of the spectators were customers of the Bu 
company and the team had _ been sits 
formed by the employees several years pany 
before the company sponsored it. pleas 
tion | 
AJBC Founder Resigns Pk 
Milton Raymer, executive director the 
and founder of the American Junior hard 
Bowling Congress, resigned his posi- thing 
tion May 1, and will assume duties as Hi 
executive director of the Minnesota have 
Bowling Proprietor’s Assn. —_ 
Since its inception in 1936, Raymer mah 
has built the AJBC to its present mem- ye 
bership of 400,000 young bowlers. . 
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Ruth Burton, secretary, 
Varanese, director, 12. 
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New ideas for employee gifts and prizes are 
displayed by David Franz, sole distributor of 


Berk-Craft Original Haitian mahogany and | 


taverneau gifts. 


Gift ideas 


No need to be at a loss for 
prizes, gifts, employee sales 


Buying door prizes, favors and other 
vifts for a multitude of special com- 
pany activities can be one of the most 
pleasant tasks for the industrial recrea- 
tion director. 

Pleasant, that is, until he has run 
the course of the usual items and is 
hard pressed to come up with some- 
thing different, original. 

However, several major companies 
have already found a solution in the in- 
teresting line of unusual Haitian 
mahogany and taverneau gifts distrib- 
uted by d’Franz of Miami. 

Covering a wide range from high 
quality to novelty items, each gift is 
hand-carved and hand-polished — by 
native Haitians, renowned the world 
over for their handicraft. 





Some of the best selling items in the | 


line include a palm leaf hat, ideal as a 
favor; 26” fork and spoon, Haitian 
voodo masks, a wide assortment of chip 
and dip trays, bongo drums, maricas, 
serapes and ponchos—all in the photo 
above. 

The story behind the manufacture of 
the gifts also adds to their interest. All 
the gifts are made in Haitian homes 


and each craftsman is a specialist, A 
chip and dip maker, for example, only 
makes chip and dip trays. These he | 
carries 15 to 20 miles on his head to 
the market. remaining in town until he 
ells the lot before returning home. 


Travel, that is. And Group Travel by 
American Express is of the lasting vari- 
ety of fun. Long after your group of 
employees has returned home, they’ll 
retain wonderful memories of a trouble- 
free vacation. Because American 
Express is the largest and most experi- 
enced travel service available, it can 
provide transportation, hotel reserva- 
tions in advance of every stop, sight- 
seeing, side tours to special fiestas and 
festivals, drive-your-own-car service— 
everything! So visit, write or call 
American Express, or send in the coupon 





It’s much more fun with friends! 


below. Either way, remember: It costs 
no more to use American Express—Travel 
Headquarters to the nation! 


American Express Travel Service 
Group Travel Unit, 65 Broadway, N. Y. 


Dear Sirs: Please send me free literature 
on Employee Group Travel. 
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There’s “good will’ 


eneral 
Uniforms 


If you measure the success of your 
athletic program in terms of the 
“good will” it creates .. . you'll find 
that it pays to outfit your 

teams with GENERAL uniforms. 
Comfortable, colorful, superbly 
styled .. . GENERAL uniforms give 
any team that “well-dressed” look 
... are the kind that players 

are proud to wear. 

Your local sports dealer will be 
glad to show you the wide selection 
of styles, materials and colors 
that are available. Ask him 
about GENERAL uniforms today! 





TIC PRODUCTS COMPANY, Greenville, Ohio 














“_..the more extensive a man’s knowledge 
of what has been done, the greater will be his 
power of knowing what to do”—Disraeli 


National Industrial Recreation Assn., 203 N. Wabash, Chicago 1, Ill. 
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steel 
racquets 


... they last Stitt ttt 
years longer 

















approved for tournament play 


Dayton Steel Racquets 
are ideal for any indus- 
trial tennis or badminton 
program. Their speed and 
accuracy have long made 
them a favorite of pro- 
fessionals and beginners. 

What's more, Dayton Rac- 
quets are practically inde- 
structible. Their steel strings 
and tubular steel frames are 
not affected by climatic 
changes. No covers or presses 
needed to protect them. They 
won't warp, splinter, rot, sag. 

Investigate them now. See 
them today at your local 
dealers or write direct to 
factory for more information. 


Dayton Racquet Company 







FREE 


Rules and 

court layouts 
for badminton 
or tennis are 
yours for the 


1051 Albright St., Arcanum, Ohio asking. 


D2y. yton 


STEEL RACQUETS 








CLASSIFIED 


RATES: regular type, 15 cents each word 
bold face type, 25 cents each word 
copy must be received by the 5th of the month 
before date of issue in which ad is desired 





TRAVEL 
EU ROPE ON $5 AD: AY? ? New pocket edi- 
tion of Arthur Frommer’s best-selling guide 
to budget travel tells you how. Prepared espe- 
cially for Scandinavian Airlines System, con- 
tains hundreds of reports on hotels, restau- 
rants, nightspots and shops, with addresses, 
prices, 256 pages for only 50¢. From any SAS 
office, SAS travel agent or send check, m.o. 
or stamps to FROMMER, Box 2249, GRAND 
CENTRAL P.O., NEW YORK 17, N. Y. 








POSITIONS WANTED 





Six years extensive experience as director of 
large company industrial recreation program. 
Other experience in personnel administration. 
Married, children, salary $8,500. 
CP-31—RECREATION MANAGEMENT 


12 yrs. experience as municipal parks & rec. 
director, rec. director military base, seeks 
similar position in industry preferably with 
major U. S. firm overseas. Has directed and 
administered all types activities and services. 
Married. 

CP32—RECREATION MANAGEMENT 
19 years experience in all phases of industrial 
and municipal recreation, boys camps, club 
management. BS in education, MA in public 
administration. Married. Salary, open. 


CP33—RECREATION MANAGEMENT 
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‘RIMES 


Funny Dictionary Safety precautions and helpful ip. 
BRAUDE’S HANDBOOK OF HUMOR Sttuctions on staging gymnastics ey. 
FOR ALL OCCASIONS. Parker Pub. bibitions are also included in the book's 
lishing Co., 70 5th Ave., New York 11. comprehensive coverage. 

N. Y., 378 pages, $4.95 


ied d with this new dictionary of 
laughs, any recreation director can Retirement Problems 
steal the show at the next sports INC IN TUB CTATRE @ . 
' e next sports 4GING IN THE STATES, Superintend. 
panquet. tare 
‘ ent of Documents, U. S. Government 
Braude’s Handbook of Humor for All Pri } ire - ' 
; ; i rinting Office. Washington 25, D. C, 
Occasions contains 1,363 laugh pro- i 
. sic 170 pages, 60¢ 
voking anecdotes keyed to virtually loi Be © nits ; 
ce Rice alten ae er a Aging tn the States 1s a summary 
every supyject, s re re re - ae 771.2 . 
ei J : report of the White House Conference 
The book also contains some 2.141 : 
ies . on Aging, a two-year effort to study 
humorous definitions as well as Baude’s ; 
“10 Commandments for Effective Story 
Telling.” 











“the need of older people, inventon 
the resources serving them, and recom: 
mend suitable goals for action designed 
to create a climate for health and satis 
fying later years.” 

Of particular interest is the chapter 
on “Aging in an Industrial Civiliza- 
tion” which treats the problems of em: 
Gymnastics Guide ployment and leisure time. 


THE COMPLETE BOOK OF GYM- 

NASTICS, by Newt Loken and Bob | . 

Willoughby, Prentice-Hall, Englewood Sports Lexicon 

Cliffs, N. J. 500 photos, $5.95 DICTIONARY OF AMERICAN 
With more than 500 dramatic se- SPORTS, All Sports, Box 267. Free. 

quence photos, this new gymnastics port, N. Y. $6. 


A general index, a special occasions 
index and a special groups index put 
the appropriate quip or anecdote at 
your finger-tips. 





guide provides step-by-step instructions A complete lexicon of popular. 
on how to perform all varieties of gym- modern sports terminology. now ready 
nastic stunts and routines. for the public, has been compiled it 
Emphasizing physical fitness and workable dictionary form. 
competency as well as recreational Listing more than 6,000 entries 


values, the book also shows how to covering over 80 organized games, th 
organize classes for instructional pur- dictionary also covers the rich. slang 
poses and suggests the best teaching terminology of the sports world. 
procedures. The volume was compiled and edited 

In four particularly valuable chap- by John Salak, a leading sports feature 
ters, the book is the first of its kind to writer, publicist. and magazine editor 
give adequate instruction for women. for two decades. 





WITTEK GOLF RANGE SUPPLY CO., INC. 
5128 W. NORTH AVE. CHICAGO 339, ILL. 


Complete line of golf supplies and equipment for indoor 
and outdoor practice ranges, golf courses and pro shops. 





Golf mats, golf balls, golf clubs, and all types of netting 
for golf practice at wholesale prices. 





WRITE FOR ILLUSTRATED CATALOG AND PRICE LIST 
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Jack Kramer, top man 
of the tennis world, 
recommends the shoes 
he wears — Converse! 
These favorites of 
professionals and 
amateur players are 
available in a choice of 
two styles and two 
action-proved soles 
to meet your 
individual 


requirements. 


CONVERSE RUBBER COMPANY watoen 4s, massacnuserts 





























NEW “‘NO-SLIP’’ BLUE 
MOLDED SOLE FOR 


Width lew Jeuclim 


Hundreds of angle-cut gripping edges assure 
positive skidproof traction. Ideal for use, too, on grass, 

polished or damp courts. Men's sizes 4 to 14; 
women’s sizes 4 to 10. Also an excellent sole for boating. 









PINPOINT DESIGN 
MOLDED SOLE FOR 


Lila Durabildy 


Designed especially for tennis and 
¢ other court games. The sole with the 
4 extra durability needed for play on rough, 

abrasive surfaces. Men’s sizes 4 to 14; 









women’s sizes 4 to 10. 


NET KING 
(circular vamp) 













COURT STAR 
(lace-to-toe) 
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BOWLING WORKS FOR INDUSTRY AND BUSINESS 
JUNIOR CHEMISTS FIND FORMULA 
FOR FUN AT WYANDOTTE CHEMICALS! 





A new generation of bowlers is coming up at 
Wyandotte Chemicals Corporation where bowl- 
ing has been a successful company-sponsored 
activity for more than 50 years! 

The youngsters play every Saturday on the 
company’s own lanes in the Wyandotte Employ- 
ees Club. Children as young as nine participate 
regularly. As a result, enthusiasm for bowling 
now runs through entire families at Wyandotte. 














Brunswiek 


CORPORATION 








There are never less than one hundred employ 
ees on the lanes each night of the week — and 
there are Saturday and Sunday night bowling 
leagues, too. Earl Sonnenberg, Wyandotte’s 
director of employee activities, says, “Bowling’s 
our biggest employee activity. It’s the one thaf 
brings whole families together under compan 
auspices, and it provides the principal support 
for our Recreation Club.” 


The No. 1 Name 
in Bowling 
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